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RENAISSANCE HOLLYWO OD HOTEL FACT SHEET 

 
ADDRESS: Renaissance Hollywood Hotel 
1755 North Highland Avenue 
Hollywood, California 90028 
Telephone: 323-856-1200 
Fax: 323-856-1205 
www.renaissancehollywood.com 
 
LOCATION:  The Renaissance Hollywood Hotel is situated at Hollywood & Highland, an 
entertainment/retail destination complex located 13 miles from Los Angeles Airport. The 
hotel is also above a Metrorail subway station connecting Hollywood to downtown L.A. 
Points of interest in the area include Universal Studios, Disney Studios, Hollywood Walk of 
Fame, Mann’s Chinese Theatre, Hollywood Entertainment Museum and the Hollywood Bowl. 
 
OPENING: December 26, 2001 
 
GUEST ROOMS: The hotel features 637 guest rooms, including 33 suites and the 3,500- 
square-foot Panorama Suite. All rooms and suites include individual climate control, two line 
cordless telephones and data port, high-speed internet connections, color TV, CD Players, 
writing desk, in-room pay movies, hair dryers, coffee makers, bathrobes, and bathroom 
amenities packages by Bath & Body Works. 
 
FOOD & BEVERAGE: The restaurant, Twist, features eclectic California cuisine. Lobby 
lounge bar serves cocktails, and a pool bar serves lunch, appetizers and cocktails. Catering by 
Wolfgang Puck is available for groups using the Grand Ballroom and Pool Terrace. 
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MEETING FACILITIES: The hotel features 50,000 square feet of indoor meeting space: 
> 25,090-square-foot Grand Ballroom accommodates over 3,500 for receptions and up to 
1,800 for sit-down diners, with catering by Wolfgang Puck. 
> 8,000-square-foot Hollywood Ballroom accommodates up to 800 for receptions and 650 
for banquets. 
> 15 meeting rooms can accommodate breakouts. 
 
RECREATIONAL FACILITIES: One swimming pool, 1,500-square-foot fully equipped 
fitness center. 
 
AMENITIES:  Complimentary morning newspaper, 24-hour room service, dry cleaning, 
Concierge, parking, business center and gift shop. 
 
RESERVATIONS: For additional information, contact a travel agent, call 1-800 HOTELS-1 
toll-free from anywhere in the U.S. and Canada, or visit the Renaissance web site at 
www.renaissancehotels.com. Most Renaissance Hotels, Resorts and Suites properties now 
participate in Marriott’s award-winning frequent travel program, Marriott 
Rewards. Travelers located outside the United States should call Marriott’s local toll-free 
reservations number, or contact the nearest Marriott  general sales agent. 
 
GENERAL MANAGER: Bruce Gorelick 
 
DIRECTOR OF MARKETING: Chris Orr 
 
DEVELOPER: Trizec Properties LLC headquartered in Los Angeles and San Diego, the 
retail/entertainment development division of TrizecHahn Corporation. TrizecHahn is one of 
the largest publicly traded real estate companies in North American under the symbol 
TZH. 
 
BRAND PROFILE: Renaissance Hotels, Resorts and Suites is for travelers who prize 
Individuality. Renaissance guests can expect comfortable, tastefully decorated environments, 
thoughtful amenities, appealing restaurants featuring contemporary and regional cuisine, and 
warm, anticipatory service in a full-service hotel. With over 100 locations around the world, 
Renaissance strives to delight guests with promise of ambience, style, care, and Marriott 
International’s promise of quality. 
 
 
MARRIOTT INTEEENATIONAL, INC. (NYSE:MAR) is a leading worldwide hospitality company with 
nearly 2,400 operating units in the United States and 63 other countries and territories. Marriott 
International operates and franchises hotels under the Marriott, JW Marriott, The Ritz-Carlton, 
Renaissance, Residence Inn, Courtyard, TownePlace Suites, Fairfield Inn, SpringHill Suites and Ramada 
International brand names; develops and operates vacation ownership resorts under the Marriott Executive 
Apartments; provides furnished corporate housing through its ExecuStay by Marriott division; and operates 
conference centers. Other Marriott businesses include senior living communities and services, and 
wholesale food distribution. The company is headquartered in Washington, D.C., and has approximately 
152,000 employees. In fiscal year 2000, Marriott International reported systemwide sales of $19.8 billion. 
For more information or reservations, please visit our web site at www.marriott.com. 
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