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“HYBRID-IT” OVER TO RENAISSANCE HOLLYWOOD HOTEL 
Renaissance Hollywood Hotel to Offer  Free Valet Parking to Guests Dr iv ing  
Hybr id Cars  
 
Hollywood, CA ‒ July 13, 2006 ‒ Renaissance Hollywood Hotel is making it easier for 
travelers to be “green” and save some green, by offering complimentary parking to all 
guests who drive hybrid cars.  Current hybrid cars can get up to 60 miles to the gallon 
and have lower greenhouse gas emissions.  Effective now through Dec. 31, 2006, guest 
staying at a participating Renaissance, attending a meeting or dining in the restaurant 
can park their hybrid for free. 
 
“We think this is a fun and constructive offer to our guests who are helping the 
environment by driving hybrid vehicles,” said Hank Biddle, senior vice president, 
Renaissance Hotels & Resorts North America.  “Our hotels are very involved in finding 
new ways to conserve energy and this is a unique way to involve the customer.” 
  
Renaissance Hotels and Resorts is part of Marriott International, Inc. (MAR/NYSE) which has been named 
by the U.S. Environmental Protection Agency (EPA) as an ENERGY STAR® Partner of the Year for 
implementing programs that save more than 83 million kilowatt-hours (kwh) of electric energy 
consumption and reduce greenhouse gas emissions by 68,000 tons annually. Marriott is the only 
lodging company to be recognized and the only company to receive the EPA’s highest honor for two 
consecutive years. 
 
MARRIOTT INTERNATIONAL, INC. (NYSE:MAR) is a leading lodging company with more than 2,600 lodging 
properties in the United States and 65 other countries and territories.  Marriott International operates and franchises hotels 
under the Marriott, JW Marriott, Renaissance, Bulgari, The Ritz-Carlton, Courtyard, Residence Inn, SpringHill Suites, 
TownePlace Suites, and Fairfield Inn brand names; develops and operates vacation ownership resorts under the Marriott 
Vacation Club International, Horizons, The Ritz-Carlton Club and Marriott Grand Residence Club brands; operates 
Marriott Executive Apartments; provides furnished corporate housing through its Marriott ExecuStay division; and 
operates conference centers. The company is headquartered in Washington, D.C.  It is ranked as the lodging industry’s 
most admired company and one of the best places to work for by Fortune® magazine.  In fiscal year 2004, Marriott 
International reported sales from continuing operations of $10 billion, and the company had approximately 133,000 
employees at year-end 2004.  For more information or reservations, please visit our web site at www.marriott.com. 

 

 


